
RELATIONSHIP Journey 4
Exercise 1: Telling a business story
Recommended time: 20 minutes

In order to gain different kinds of support for your business, it is very helpful to be able
to talk about it. If we think about it as telling a story, then we know that we can practice
telling it over and over again, until it comes naturally to us. Just like when we tell any
story, it can change over time depending on the context and who you are telling it to.

There are some key elements you can consider including in your business story in order
to ensure that you can attract opportunities and resources that can help you. By
incorporating your values into your story, you can be sure to attract people who share
your values and genuinely want to help you achieve your goals. These people will see
themselves in your story.

Here are three tips to help you get started:

Know your audience.
Who we are sharing our story with and where we are sharing it can affect how we tell it.
Be mindful of your audience and adapt your message to appeal to them and to get their
support.

Be authentic. Don’t be afraid of sharing your personal journey.
However you got to this point in time, whatever came before, it is a part of how you got
here. Share what you have learned. Be yourself. You are who people want to
collaborate with.

Provide emotional and rational reasons for your business.
Humans are empathic creatures. We want to help each other if we can. By providing
emotional reasons, such as speaking to how you will help others and rational reasons,
such as evidence of the problem, the demand for your offering, and your likelihood of
success.
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Instructions
Here is an example of a story outline. Feel free to adapt it in a way that feels right to you. After
all, you know your story better than anyone else.

To start, practice telling a short version of your story. Your short story won’t cover everything. It’s
purpose is to intrigue people quickly, so that you can follow up with deeper and more detailed
conversations. Write one or two sentences for each section thinking of a specific
audience. Try doing it for a few different audience types. Some parts might stay the same
for each audience and other parts will change, such as your invitation.

WHY
This part of your story answers questions about why you started it. How did you get here? What
is the problem or opportunity you noticed?

WHAT & HOW
What are you and your business doing and offering? How will you serve your customers? How
you are planning to do it. Who will work with you?

YOUR VISION
What life is like for the people and communities that you have served? Paint a picture for your
audience. Speak to how your customers’ lives have changed? How do they feel?

INVITATION
You can offer others the opportunity to join in helping the people, communities and earth you will
serve. Try to be specific about how they can help – money, equipment, expertise, space,
technology, time – whatever it may be.

AUDIENCE

WHY

WHAT & HOW

YOUR VISION

INVITATION
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